Course Outline e-Biz Model

Title: Design and Evaluation of e-Business Systems

Lecturer: M.R. Gholamian Tel: 5067
e-Mail: Gholamian@iust.ac.ir Department: Industrial Engineering

Prerequisite

Overview Main; Master of Information Technology Engineering: e-Commerce

Goal
Interoperability of e-business models at different levels and the ability to evaluate current models

Obijectives

Knowledge or Comprehension Objectives
1- Introduction to Business Model Concepts
2- Introduction to Business Evaluation Concepts

Skills Objectives
1- Knowledge about Business Component
2- General Business Model Design
3-  Analysis of Business Models
4- Evaluation of the Environment and the Evolution of e-Business Model Innovation

Attitude Objectives
1- Understand the Business Logic
2- Understand the Current Situations and Trends of e-Business Models

Materials
Protégé Software
e3value Software

Week Subject Table of Contents
1 e-Business Model Concept and Design Practice Model
Understanding Business Model Definition
2 e-Business Model Business Model Taxonomies
Understanding e Two Dimensional Timmers Taxonomy
3 Business Model Components

e-Business Model

Understanding Business Model Frameworks

Business Models in Iran

4 e-Business Patterns Pattern Definition
Atomic Business Model

5 e-Business Patterns Introduction to Atoms of the Model

6 e-Business Patterns Molecular Model
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Infrastructures of Atomic Model

e-Business Model Business Model Evolution
Ontology Introduction to Business Model Ontology
e-Business Model "Product Innovation™ Elements
Ontology
e-Business Model "Customer Interface" Elements
Ontology
10 e-Business Model "Operational Infrastructure” Elements
Ontology "Financial Aspect" Elements
11 e-Business Model Formal Rule Design using protégé
Ontology Business Model Alignment
12 Basic Concepts of e3value
e3value Ontology e3value Constructs

Scenario Planning in e3value

13 Scenario Valuation

3
e>value Ontology e3value Steps

14 Introduction to Environmental Evaluation

Actor-1ssue Analysis
e MACTOR Method
e MASAM Method

Environmental Evaluation

15 . Introduction to Technology Disruption

Technological

. Disruptive Process
Evaluations P

Delphi Method in Disruption Analysis

16 Real Option Concept

Financial Evaluation Real Option Effects in IT Investment
Real Option Steps

17 Foresight Concept and Foresight Methodologies

Scenario Definition and Scenario Planning Methods
e Case Study: IT Foresight in Iran
Scenario Usage with Other Methods

Future Evaluation
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Classroom Methods

1- Research: Step by step design and evaluation of real world sample of e-business
2- Book Present: Present one chapter of the latest books in e-business models

Evaluation

Final Exam: 60%
Quiz & Take-home: 15%
Research: 25%




